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PUBLICATION PROGRAM 

In late 1997, Design Write initiated a comprehensive, peer-reviewed publication program in 
support of the PREMAREST Family of Products. To date, 36 papers, one supplement (containing 
5 individual papers), and 2 extended abstracts/newsletter articles have been published or 
accepted for publication. In the past 5 years, we have covered a variety of scientific topics in 
publications that reflect or consider the evolving postmenopausal hormone therapy (HT) 
marketplace. In 2002, our proposed publications focused on the impact of HT in early 
postmenopausal women. We plan to work closely with the Issues Management Team of 
Women's Health Care to continue this publication plan for 2003 by developing additional 
research articles including review papers that highlight the areas below. 

Key Issues/Message Strategies 

Lower-Dose Postmenopausal HT 

1. Clinical Trial Data 

Design Write will continue to develop 3 papers from the Women's HOPE study that are in 
progress. These include bone responder data, 2-year endometrial safety, and the impact of body 
mass index on efficacy outcomes. Preliminary data for these papers have been presented at 
national or international scientific meetings. 

2. Supplemental Papers 

We suggest an updated literature review (a review of lower-dose therapy was published in 
Climacteric in 2001) that supports the beneficial effects of lower-dose therapy, highlighting the 
first and second year data from the Women's HOPE study. 

The Importance of Treating Menopausal Symptoms 

We propose 2 papers, one for primary care physicians, one for allied health professionals. The 
papers will include information on central nervous system changes with hot flushes as well as the 
cascade effects of sleep loss and disruption of family relationships. The primary message will be 
the importance of quality-of-life issues that are improved with postmenopausal HT use. In 
addition, the paper will include information on the benefits of postmenopausal HT on skin and 
sexual health. 

Counseling Issues for the Postmenopausal Patient 

We propose to develop another article that focuses on the importance of treating menopausal 
symptoms and reviews appropriate counseling methods based on the individual needs of the 
patient and the new prescribing information. This article will be targeted for a variety of 
audiences. 

A paper that addresses absolute versus relative risk of disease will be developed for clinicians 
with the aim of providing practical information for sharing with patients that clarifies this very 
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confusing, but important, topic. 

Postmenopausal HT and Prevention of Hip Fractures 

We propose 2 review papers: 1) a comparative review of osteoporosis therapies that highlights 
the data from the Women's Health Initiative (WHI) indicating postmenopausal HT is currently 
the only treatment that has been shown to prevent hip fractures in patients without established 
osteoporosis; and 2) the beneficial effects of postmenopausal HT when combined with other 
osteoporosis therapies (bisphosphonates, parathyroid hormone) on bone mineral density. 

Blunt Competitive Inroads of Other Products 

Our goal will be to continue to effectively diffuse the use of raloxifene as an alternative to 
postmenopausal HT, as well as highlight the class effects of all HT products. This objective can 
be achieved through papers developed on other topics as well. 

An additional paper will focus on the issue of alternative therapies. This article will stress the 
fact that alternative therapies have increased in usage since the WHI even though there is little 
evidence that they are effective or safe (based on a suggestion from Dr. Michael Kleerekoper). 

Primary Audience 

• Family practice/general practice clinicians 

• Obstetricians/gynecologists 

• Nurse practitioners/physician assistants 

• Related health care providers 
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Key Journals to Be Targeted 

Key Medical Journals for General Practitioners (First Tier, High Circulation) 

Journal Circulation Comments 

JAMA 

New England Journal of Medicine 

The Lancet 

British Medical Journal 

Annals of Internal Medicine 

Archives of Internal Medicine 

American Journal of Medicine 

American Family Physician 

Annals of Family Medicine 

Journal of Family Practice 

Mayo Clinic Proceedings 

Postgraduate Medicine 

372,000 

228,000 

50,000 

117,000 

95,000 

110,400 

53,000 

186,948 

New in 2003 

86,163 

126,000 

132,700 

Weekly 

Weekly 

Weekly 

Weekly 

Monthly 

Monthly 

Monthly 

Biweekly 

Bimonthly 

Monthly 

Monthly 

Monthly 
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Key Medical Journals for Obstetricians/Gynecologists 

Journal Circulation Distribution 

American Journal of Obstetrics and 
Gynecology (The Gray Journal) 

Obstetrics and Gynecology (The Green Journal) 

British Journal of Obstetrics and Gynecology 

Fertility and Sterility 

Journal of Obstetrics and Gynaecology 

Menopause 

Menopausal Medicine 

Climacteric 

Maturitas 

The Female Patient (OB/GYN edition) 

Journal of Women's Health and Gender-Based 
Medicine 

13,804 Monthly 

44,921 

4,700 

10,000 

750 

2,806 

9,000 

1,000 

900 

39,000 

7,000 

Monthly 

Monthly 

Monthly 

Bimonthly 

Bimonthly 

Quarterly 

Quarterly 

Monthly 

Monthly 

10 Issues 
Annually 

Menopause Management 30,000 Bimonthly 
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Key Medical Journals for Nurses, Nurse Practitioners, Physician Assistants 

Journal Circulation Comments 

The Nurse Practitioner 

American Journal of Nursing 

CNS: The Journal for Advanced Nursing 
Practice 

Journal of Advanced Nursing 

Journal of Obstetric, Gynecologic, and 
Neonatal Nursing 

27,000 

233,000 

3,600 

2,685 

25,000 

Monthly 

Monthly 

Bimonthly 

Monthly 

9 issues/year 

Nursing Clinics of North America (Invitation 
only) 

Public Health Nursing 

RN 

Nursing (Year) 

Journal of the American Academy of Nurse 
Practitioners 

Advance for Nurse Practitioners 

Clinician Reviews 

Physician Assistant 

Advance for Physician Assistants 

Journal of the American Academy of Physician 
Assistants 

6,200 Quarterly 

1,000 

275,000 

325,000 

15,000 

41,000 

112,000 

20,935 

33,826 

38,500 

Bimonthly 

Monthly 

Monthly 

Monthly 

Monthly 

10 issues/year 

Monthly 

Monthly 

Monthly 
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Types of Publications 

The following are some specific types of publications that may be prepared for the publication 
program: 

Review Articles 

We recommend the publication one of the following two types of full-length review articles 
(2500-5000 words): 

• Awareness-type articles dealing with current issues in postmenopausal HT and with 
pharmacoeconomic and quality-of-life issues 

• Reviews of the clinical data on the PREMARIN Family of Products, other estrogens, and 
competitive products 

Clinical Trials/New Data 

Design Write will assist with the publication of clinical trials sponsored by Wyeth 
Pharmaceuticals in leading peer-reviewed journals. The timing of the publications will be 
planned so that physicians will frequently come across new information on the PREMARIN 
Family of Products. 

Abstracts/Oral Presentations/Posters 

Design Write will produce abstracts, oral presentations, and posters from clinical data for national 
and international congresses. We will work closely with marketing, medical affairs, and clinical 
research departments to optimize the scientific content and messages and to ensure the 
uniformity and the consistency of the presentation materials for all Wyeth research presented at 
each meeting. 

Editorials 

In light of dissemination of additional information from WHI, we will work proactively with key 
opinion leaders, many of whom are Council on Hormone Education members, to develop an 
editorial response to each individual paper. The key points in this editorial would also be 
incorporated into the internal Council Web site as a commentary on the new publication. We 
would work closely with the Issues Management Team and Global Medical Affairs to identify 
possible upcoming publications. 

Case Reports 

Case reports offer a means of discussing the use of the PREMARIN Family of Products in 
patients with comorbid conditions or in those whose cases are unusual in some other respect. 
Often case reports can be published more quickly than full-length original reports. This type of 
publication would also support the case report interactive sessions that are proposed in the 
Medical Congress Activity section of this proposal. 

DWRITE 066167 
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COUNCIL ON HORMONE EDUCATION 

2003 Tactics 

The Council on Hormone Education, established in January 2002, is a multidisciplinary group of 
distinguished physicians and scientists collaborating to address educational issues related to 
postmenopausal hormone therapy (HT). The Council's mission is to develop and disseminate 
accurate, balanced, and consistent scientific information about postmenopausal HT to health care 
professionals and their patients. Directed by a 16-member Executive Committee with expertise 
in various areas of the medical and basic sciences, the Council on Hormone Education also 
includes working groups of nationally and internationally renowned authorities focused on 
subjects such as early postmenopausal bone loss, cardiovascular health, cognition, sexuality, 
breast health, and skin. 

Council Meeting, January 2003 

All members of the Council on Hormone Education will meet January 17-19, 2003, for a 2-day 
meeting in Scottsdale, Arizona. The purpose of this meeting is to revise the Scientific Update 
slides to include the most current information in the published literature. This scientific content 
serves as the basis for all of the Council's educational activities over the course of the year. 
Council members will also discuss plans for 2003 educational initiatives, sign up as faculty 
members for these initiatives, and brainstorm for innovative program ideas. 

Global Expansion 

To expand the Council on Hormone Education's reach to a global audience, the addition of a 
Global Leadership Board to the current Council structure is planned for 2003. Members of the 
Global Leadership Board will include the Co-Chairs of the Council (Drs. Charles Hammond and 
Michelle Warren), and two leaders in menopausal medicine from each of the following regions: 
Europe, Latin America, and Asia-Pacific. Ideally, the international members of this board will be 
leaders within organizations such as the European Menopause and Andropause Society, the 
International Menopause Society, and the Asia-Pacific Menopause Federation. 

These individuals will attend the annual meeting of the Council on Hormone Education in order 
to observe and contribute to the development of the scientific content that is the foundation of the 
Council's educational activities each year. The international members of the Global Leadership 
Board will be responsible for the following: 

1. Sharing the Council's scientific content with their respective organizations as well as 
other professional societies in their region. 

2. Leading the effort to adapt the content for greater relevance for their region. 

3. Leading the effort to achieve wide dissemination of this scientific content. 



Achieving Clarity, Renewing Confidence 

In addition to the establishment of a Global Leadership Board within the Council on Hormone 
Education, we propose to include in the Working Groups international members who, like the 
current members, are recognized as leading authorities in their areas of expertise. To maintain 
the very high level of functionality achieved by the Working Groups in 2002, we propose the 
addition of no more than 2 to 3 international Working Group members in 2002. 

CME Speakers Bureau 

The CME Speakers Bureau sponsored by the Council on Hormone Education enjoyed a 
successful inaugural year in 2002. Four Faculty Development meetings held in April and May of 
2002 attracted a world-class faculty and over 300 physicians from leading academic medical 
centers. The meeting attendees were enrolled in the Council's CME Speakers Bureau and have 
been actively involved in more than 150 grand rounds and dinner meetings since July 2002. 
These programs have been targeted and coordinated by Design Write in conjunction with Wyeth 
sales representatives. 

In 2003, we propose continuation of the current elements of the CME Speakers Bureau and 
recommend the addition of a Speakers Web site. This Speakers Web site will facilitate rapid 
communication of Council members' expert opinions and commentaries on new scientific 
findings, as well as slides that Speakers Bureau members can incorporate into CME 
presentations. 

Faculty Development Meetings for the CME Speakers Bureau 

Design Write recommends that the Council once again sponsor four Faculty Development 
meetings to provide speakers the opportunity to experience firsthand how nationally and 
internationally renowned experts deliver the material in the Scientific Update slide kit and 
discuss questions and issues directly with these experts. 

Design Write recommends that Faculty Development meetings be held in March and early April 
2003, after completion and approval of the Working Groups' revisions to the Scientific Update 
slide kit. At each Faculty Development meeting, Design Write will take individual photographs 
of speakers, obtain approval for biographies, collect disclosure information, profile speakers on 
topics, review CME policies and speakers' responsibilities, and, if applicable, showcase the new 
Speakers Bureau Web site. 

Distinguished Professor Programs 

Members of the Council on Hormone Education and the Council's CME Speakers Bureau will 
present grand rounds at the top 100 academic medical centers in the country. 

CME Dinner Meetings 

Members of the Council on Hormone Education and the Council's CME Speakers Bureau will 
present the Scientific Update slides at 300 dinner meetings across the country. 

DWRITE 066169 
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CME Speakers Bureau Web Site 

Design Write proposes the development of a password-protected Web site for the members of the 
Council's CME Speakers Bureau. This site will provide a timely and efficient mechanism to 
disseminate to the members of the Speakers Bureau new information and expert opinions from 
Council members, including new slides for presentation at Council-sponsored educational 
programs. The Web site will also have a special area that only the members of the Council on 
Hormone Education (Executive Committee and Working Group members) can access. 

CME Symposia Series 

A series of half-day regional symposia is proposed for Fall 2003. These programs will focus on 
the core content in the Scientific Update slide kit and utilize members of the Council on 
Hormone Education as faculty members. The symposia series will include at least one program 
in each of the 10 Wyeth Sales Areas. 

Scientific Update Newsletter 

In January 2003, the Council will begin publication of a 4- to 6-page monthly newsletter entitled 
The Hormone Report. The primary objective of the newsletter is to provide summaries of 
recently published research on HT, along with commentary and clinical perspective authored by 
appropriate Council members. This newsletter will be widely distributed by fax to health care 
providers including obstetrician/gynecologists, family practice physicians, nurse practitioners, 
and physician assistants. 

CME Home Studies 

Design Write recommends that the Council's scientific content form the basis for two home-study 
programs. The first program will include a course book that contains selected Scientific Update 
slides with an accompanying CD-ROM of these slides. The second home study will use 
videotaped proceedings from one of the four Faculty Update meetings to create an interactive 
CME program on CD-ROM. These home-study programs will be widely distributed to health 
care providers including obstetrician/gynecologists, family practice physicians, nurse 
practitioners, and physician assistants. 

Council Web Site 

In 2003, the Council will implement a Web site that provides unlimited access to the Scientific 
Update slides, The Hormone Report, videotape and transcripts from presentations given at 
Faculty Development meetings and Council symposia, and other appropriate educational 
materials developed by the Council. 
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Other Publications 

Council members may have suggestions for publications or educational activities beyond those 
described here. These suggestions will be considered in the context of the Council's mission, 
objectives, and resources. 
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Achieving Clarity, 
Renewing Confidence 

2003 Integrated Communications Plan 
for the PREMARIN Family 

October 2,2002 

Accepting the Challenge and 
Achieving Goals by... 

Maximizing Science 

Maximizing Value 

Maximizing ROI 

• V Our Staff 

16 Medical Writers with MDs/PhDs In the Uta Sciences 

12 Scientific Managers with RPhs/PharmDs 

t0 Medical Editors with diverse advanced degrees 

J 2 Meeting Plennersand Meeting Assistants 

9 Graphic Designers and Presentation Specialists 

8 Information Technology Specialists 

7 4 Speakers Bureau Program Coordinators 

2 Medical Librarians 

\ A Customized 
"̂  Medical Communications Plan 

• Advocacy Development 

- Recruiting the top opinion leaders 

- Developing strong speakers 

• Content Development 

- Strong on science 

- Timed delivery 

\ 
. )p Kaiser Permanente Member Survey* 

\ CME Preferences - Program Format 

Vfettehop 

PTkDMMnwi t i . 

A K J a V W * * * . * * 

CO-ROM 

* 

I " 

I " 

I -

l» 
J * 

l» 

3 f l n t f t m n » t H » Stmng Wtu«»e»<wUt>»»iooJolU»«> 

Strategic Drivers 

• Clarify the role of hormone therapy (HT) 
- Seriousness of vasomotor symptoms 

• Performance 
• Relationships 

Restore confidence tn PREMARIN Family 

- Clinical 
- Medico-toga] 

' Support HT loyalists 

> Prepare ellnlctarts for low-dose 
• Re-establish Wyeth'* leadership En postmenopausal 

women's hearth care 

Guiding Principles 

> Rapid and consistent delivery of new 
information 

> Broad reach-repetitive message-increased 
market share 

' Cost efficiency with centralized administration 
of programs 

• Reld force ownership of the programs 

Communication Continuum 

Penetrate 
the Market 
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\ 
Communication Continuum 

Position-
Council on 
Hormone Education 

\ •» Reaching Targeted Audiences 

\ National and Global 
Opinion Leaders 
X,' 0 \ 

Regional Opinion Leaders 

o 
Local Opinion Leaders 

N O % 
Allied Health Professionals 

Patients 

COUNCIL ON 
HORMONE 

\ 
I Council on Hormone Education 

•\ National and global opinion leaders create and 
deliver accurate, balanced, and consistent 
scientific Information about HT for HCPs 

• Reputation for excellence firmly established In 
2002 among Council members and audience 

• 20O3 Implementation 

- Executive Committee and Working Groups 
meet In early •January to update content 

- Addition of global members 

- Content rolled out throughout 2003 

- Rapid updates of content as needed 

- \ Council on Hormone Education 
\ 

• 2003 Content Emphasis 

- Drive the imperative for symptom relief in early 
postmenopausal women 

- Give specific direction for individualizing HT 

- Create a scientific buzz around lower-dose HT 

- Place perspective around WHI findings 

- Advance scientific discourse on role of HT in 
cognitive function and quality of life 

N Council on Hormone Education 
- V 

Initiatives to Roll Out Scientific Content 

• CME Speakers Bureau 

-Faculty Development Meetings 
(400 academic physicians) 

- Distinguished Professor Programs 
(100 academic centers) 

- CME Dinner Meetings (300 meetings) 

- CME Speakers Bureau Web Site 

Council on Hormone Education 

\ 
Initiatives to Rod Out Scientific Content 

• CME Symposia Series 

• Scientific Update Newsletter 

• CME Book with CD-ROM Home Study 

• CME CD-ROM Home Study 

• Council Web Site 

• Other publications 

Council on Hormone Education 

CHE Web Site/Publications 

[ CHE Dinner Meeting* (3Q0yGrand Rounds (100) 

J CHE Sympoain (10) 

\ Hormone Therapy: 
- ^Achieving Clarity, Renewing Confidence 

\ Council en Hormone 1 
Education 1 

/ & -
CHE CME 

Symposia [10) 

/ 
NPiPA 

Symposia 

EVMS 

CHE Faculty 
Ottvalopmenl 

Mlgs. 

\ 

Mtg*. (300) 

CHE 
Oistinguiirwd 

Pror*ssm 

\ 
Uenopauial 

tfoallh * 
HOT mono 
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* Communication Continuum 

\. 
P r o m o t e -^f»paaj(gr» Bunmi A 

Publish -

Penetrate 

the Market 

P r e s e n t - scientific 

Meetings 

HMH.6H- V 
Council on 
Harmon* Education 

\ Broad Reach - Repetitive Message -

* Increased Market Share 

• Sponsored Symposia—generalists 

- PRl-MED, AAFP, AANP, AAPA 

• Sponsored Symposia—specialists 

- A C O G , ASRM, ASBMR. NAMS 

• Poster Receptions 

- A A N P , AAPA, ACOG, The Endocrine 

Society, ASRM, ACNP 

Symposia and Enduring Materials 

Efficacy in Treating 
Menopausal Symptom! 

PRIMED 

K Conventions 

- _ - . / PR* -t tED 

Effective Documentation, Patient ' Up 1i t&$ 
Counseling, and Management 

Simplify Treatment Algorithm 
Appropriate Uae of HT 1 ^ > 

A 
Extending Reach to Primary Care 

Supplement to Journal of Family Practice 

e High impact factor 

e Supplements welcome 

e Supplements must address 

topic of interest to FPs 

e 86,000 subscribers 

• • Audio CME: The Amortization 

\ of Med-Ed Programs 

•••*>•« ' ^ ' g f l S j -

Mjns#*a <*mpsw HjMWh^^^^H 

•x; ^nm, ••=.-. - :><•:< 

• Value-added 
program to extend 
the PRl-MED 
message) from 
Conventions and 
Updates to a 
brooder audience 

Gaining the Competitive Advantage 

Reach ing Phys ic ians T h r u W e b c a s t i n g 

• Two-thirds of MDs use the Internet dally, a 
25% Increase since 1997 

- Videotaped, Web-based programs 

- CME credit with examination on-line 

< Goals 

- Restore confidence wi th PCPs and Specialists 

- Create a new opportunity for PremPro Lower-Dose 

- Promotion through Sales Reps 

' * Sponsored Symposia—Specialists 

Demystifying KT: 

Tha Importance ol Menopause 

and Tailored Tharapy 

Simplifying the Complexity 

ol Postmenopausal 

Osteoporosis I 

Promoting Menopausal Health: 

The Need to Treat Symptom* 

ol Estrogen Deficiency 

> 

> 

At:( G 

Syrrt| ic sium 

ASS.fR 
Symposium 

/ & R M 

Symposium 

FoDorrJJp: 

\ Expanding Reach Beyond ACOG 

\ Supplement to Postgraduate Medicine 

• Advanced Approach to the Management 
Menopause 

• Why Postgraduate Medicine? 

- 5th most widely read by PCPs 

- Offers "Special Report" supplement 

- CME credit 

- Available FREE online 

- Fast 3-week delivery 

- Potential reach: 135,000 

\ 

Perfect Timing! Anticipated 

Approval of Lower-Dose: July 2003 

, The Endocrine Society 
\ June 18-21, 2003 

Philadelphia, Pennsylvania 

American Society tor Bone 4 Mineral Research (AS8MR) 
) September 19-23, 2003 

Minneapolis, Minnesota 

t American Society for Reproductive Medicine (ASRM) 
| October 11-18, 2003 

San Antonio, Texas 
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\ Expert Forums With 
• \ CME Monographs 

• Experts l isten to patients in a focus group 
sett ing 

• Next day-clinical presentat ions on various 
topics such as 

- Consequences of vasomotor symptoms 

- The Impact of HT on QOL 

- Patient educat ion and counsel ing 

a Participants selected f r o m loyalists and KOL 

• Develop a CME endur ing monograph 

a Patient tear-out 

\ Communication Continuum 

\ 

| P u b l i S h -Papers 

Present -a j te i 

Pos i t ion -
CouncBon 
Hormone Education 

\ 
\ Premarin Family Publication Plan 

\ 
Future 

Past 
5 Y**rs ot Achlavamant 

44Patm* 
40Po$tet*/Atrstrmcts 

Present 

SSubnattad 

• Strategic Pnmsry Papers 
- 3Woman'a HOPE Papera 

- lack olCV Events In 
Younger PMW 

• Primary Care Reviews 
- Lower-Dosa HT 
- Absolute vsRslaUveRIek 
- Important* of Treating 

Menopausal Symptoms 
- HT and Prevention 

of Hip Fracture 
• Journal Supplements 

- Symposia apto-ofle 

. * Life With WHI 

e How can we restore confidence via pubs wi th 
WHI publ icat ions coming out almost every 
month? 

- Proactively place editor ials pr ior t o each 
publ icat ion {based on GMA relationship 
wi th NlrUWHI) 

- Include Counci l comment on Web site 
and/or newsletter 

- At tempts to target publ icat ion of a review 
in accordance wi th WHI publ icat ion 
on similar topic 

\ 
. > Topic-Specific CME Monographs 

•Topics wi l l replicate Symposia Series 

- Menopausal cascade 

- Treatment algorithm 

- Patient counseling 

- Lower-dose 

•CME credits offered 

•Authored by expert Symposia Speakers 

•Direct mail distr ibut ion to 
- PCPs, OB/OYNs 

. % The Publication Plan 
\ Advances in Menopausal Management 
\ Poster Book 

• Repurpose Endocrine Society Poster 
Receptions into home-study course for mass 
distr ibut ion 

• Maximal uti l ization of available resources 

• CE for physic ians, pharmacists, nurse 
practit ioner, and physic ian assistants 

• Rep BRC distr ibut ion, DW fulf i l lment 

C o m m u n i c a t i o n C o n t i n u u m 

P r O l t l O t e - Speakers Bureau & 
Enduring Materials 

Publ ish - P/PJ^ 

Present - si/erfinc 
Uaathw 

Posi t ion - \ / 
CouncBon 
Hormone Education 

Penetrate 
the Market 

^ Maximizing Follow-Up 
\ to Maximize Exposure 

• Content capitalization 

• Content redistr ibut ion 

• Mult i-distr ibution = maximum audience 

• Mult iple vehicles = maximum message impact 

4 
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. \ Visiting Speakers Bureau 

\ Objectives 

• Create clarity and confidence for PREMARIN 
Family 

• Maintain communication with loyalists 

• Send a consistent and coherent message 

• Provide accurate, updated Information 

• Establish rapport with physicians who 
can positively influence sales 

\ ^ Speakers Bureau: Multiple Vehicles 

Q | VSB»penke« Wen site] 

Educational Program! 

<=€> 

~^~ 

C$\ WHrapT 

IT 
Maximum Message Impact 

- » Regional Consultants Meetings -
N Demonstrated ROI 

• 83.9% Increased preserving tor attendees 
compared with non-attending Invitees* 

^ 
„ 2*.0W 

£ ^ 

'^ 
° 

/ 
S " 

t o n 

/ 

u u IWJ-J *J«* 

* Speaker Training 

• The Challenges: 

- Communicating new Indications and new data to 
established Speakers Bureau members 

- Educating PCPs, Involving them In new Initiatives 

- Identifying speakers to become regional/national 
thought leaders and advocates 

The Solutions: 

- Regional training meetings targeting primary care 

- Use of national speakers to coach local speakers 

\ VSB Speaker Training 

• Train Speakers 

• Approve biographies 

• Collect disclosures 

• Take individual speaker photos for database 

• Profile Speaker on topics 

• Showcase Speakers Website 

• Speaker responsibilities 

x www.VSBspeakers.com and 

' \ www.CHESpeakers.com 

• Secure, password-protected Web site 

> Source of current research and clinical data 
• Library of posters, slides, articles, symposia 

Invitations and program books, newsletters, 
and continuing education materials 

• Topic-specific slide presentations 

• Search capabilities 

• Calendar of congresses and symposia 

• Links to other important Web sites 

• Updated monthly (E-newsletter) 

\ 
X 
. » www.VSBspeakers.com 

\ 
The Library 

- *J" "J '-^rTflffll ' 

"" '"HF:3 

\ 
. * www.WHreps 

\ U - . "~ .%- „ _ mJ 

.com 

,, 
• / -^-.-^,T_^, _ 

w - rxzsr^zzs?™ 

_r=_^~ 
J!~S ' *"'. 71". » 
~^L, - : 

.„..7._ 
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Exemplary Case Studies in 
Menopausal Management 

Content 
development 

Content 
capitalization 

content 
redistribution 

- Coincide with critieer marketing initiative!* in 2003 
- ResMKeCsse studies 

- Contributed by the CHE or VSB Speakers Bureau 
members 

^ Premarin Family 
\ Decision Tree 

fc&i" 
L i i ? 

~m_ 

twt . - j r " 

iP***' J 

E*-J 

,fB 
ueh= ' 

i - 1 

. \ Communication Continuum 

Position 
Council on 
Hormone Edutmtfon 

Penetrate 
the Market 

Sym|mla{Z.lieot 

0£ee> 

Begot Fonjm*O0.OCe) 

| Expected number of exposures = 373,000+ | 

Accepting the Challenge and 
Achieving Goals by... 

Maximizing Science 

Maximizing Value 

Maximizing ROI 
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Achieving Clarity, 
Renewing Confidence 

2003 Integrated Communications Plan 
for the PREMARIN Family 

October 2,2002 

Accepting the Challenge and 
Achieving Goals by... 

Maximizing Science 

Maximizing Value 

Maximizing ROI 

.V Our Staff 

16 Medical Writers with MDs/PhDs In the Life Sciences 

12 Scientific Managers with RPha/PharmDs 

10 Medical Editors with diverse advanced degrees 

12 Meeting Plannersand Meeting Assistant* 

9 Graphic Designers and Presentation Specialists 

8 Information Technology Specialists 

14 Speakers Bureau Program Coordinators 

2 Medical Librarians 

» Integrated Capabilities 

^^/r'?^3 

A Customized 
Medical Communications Plan 

• Advocacy Development 

- Recruiting the top opinion leaders 

- Developing strong speakers 

• Content Development 

- Strong on science 

- Timed delivery 

. w Kaiser Permanente Member Survey* 

\ CME Preferences - Program Format 

l - c t w . 

Wurtehop 

Mnwm M n u i 

ftimfeMlaotap* 

O n * » 

CD-ROM 

1 

!" 

"J-
: i * 

1" 

!» 

% 3-5*15 F«m»tH—Stra^j 

. •• Strategic Drivers 

• Clarify the role of hormone therapy (HT) 
- Seriousness of vasomotor symptoms 

• Performance 

• Relationships 
• Restore confidence In PREMARIN Family 

- Clinical 
- Medico-tegai 

• Support HT loyalists 

• Prepare cilntctans tor low-dose 
• Re-establish Wyeirt's leadership in postmenopausal 

women's health care 

\ Guiding Principles 

• Rapid and consistent delivery of new 
information 

• Broad reach - repetitive message - increased 
market share 

• Cost efficiency with centralized administration 
of programs 

• Field force ownership of the programs 

1 
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Achieving Clarity, Renewing Confidence 

\ 
. » Communication Continuum 

\ 

Position -
Council on 
Hormone Education 

Communication Continuum 

Present - Scfcajwfc ) I 

Position -K.y^_^y/ 
CouncBon \ ^ _ ^ ^ 
Mormons Education 

Communication Continuum 

Position 

\ 
• * Communication Continuum 

Promote 

Publish - R U 

Present - sLmme 

Position- \ X . 
Counciton \ ^ 
Honnom Education 

- Speakers Bureau A 
Enduing Materials 

Communication Continuum 

Position 
CouncBon 
Hormone Education 

\ . 'v Communication Continuum 

P r o m o t e j ^ S p a g t e r s Bureau 4 

^Endunngi Material* 

Publish - p/p 

Present-sdtorW 
Mafiti 

Position 
Council on 
Hormone Education 

Communication Continuum 

P r o m o t e ^ £ j B S * e r * Bureau A 

Endorfrrg Materials 

Publish -P/ipe/i 

Present -

Position 
CouncBon 
Hormone Education 

Penetrate 
the Market 

\ Communication Continuum 

Promote-JpeaJrofs Bureau A 
s^"^ EndurhgMatariats 

Publish - F ^ ^ ^ ^ \ \ 

Present - sheimic ^ 
Meetings 

Position -
Council on 
Hormone Education 

Penetrate 
the Market 

\ 
. » Reaching Targeted Audiences 

' National and Global 
Opinion Leaders 

Regional Opinion Leaders 
O 

. Local Opinion Leaders 
jOr • W 

Allied Health Professionals-

Patients 
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Achieving Clarity, Renewing Confidence 

\ 

COUNCIL ON 
HORMONE 

, Council on Hormone Education 

• '.National and global opinion leaders create and 
deliver accurate, balanced, and consistent 
scientific Information about HT for HCPs 

• Reputation for exceHence firmly established in 
2002 among Council members and audience 

• 2003 Implementation 

- Executive Committee and Working Groups 
meet In early January to update content 

- Addition of global members 

- Content rolled out throughout 2003 

- Rapid updates of content as needed 

\ 
.\f Council on Hormone Education 

\ 
• 2003 Content Emphasis 

- Drive the imperative for symptom relief in early 
postmenopausal women 

- Give specific direction for individualizing HT 

- Create a scientific buzz around lower-dose HT 

- Place perspective around WHI findings 

- Advance scientific discourse on role of HT In 
cognitive function and quality of life 

x Council on Hormone Education 

Initiatives to Roll Out Scientific Content 

• CME Speakers Bureau 
- Faculty Development Meetings 

(400 academic physicians) 

- Distinguished Professor Programs 
(100 academic centers) 

- CME Dinner Meetings (300 meetings) 

- CME Speakers Bureau Web Site 

V Council on Hormone Education 

initiatives to Roll Out Scientific Content 
(contlnutd) 

• CME Symposia Series 

• Scientific Update Newsletter 

• CME Book with CD-ROM Home Study 

• CME CD-ROM Home Study 

• Council Web Site 

• Other publications 

Council on Hormone Education 

\ c CHE W«b Subpublication* 

CHE Dinner M—jtinga (IQOyGrand Rounds ftO") 

E=3 
t s i C5=: c£n 

n r ^ ^ 

\ Hormone Therapy: 
- .Achieving Clarity, Renewing Confidence 

\ Council on Hormine 
Education 

7W-
CHE CME 

Symposia (to; 

/ 
NPAPA 

Sympoala 

EVM3 

CHE Faculty 
Daveiopment 

Mlr». 

\ 

_ 
CHE CME Dinner 

Mtgs. [300) 

CHE 
DtetinguisNsi 

Professor 

\ 
Menopausal 

Health* 

\ Communication Continuum 
\ 

Promote ^Sjigaken Bureau A 
Enduring Materials 

Publish -

Penetrans 
the Market 

Present - scientific 
Meetings 

Hosmsn 
CouncBon 
Hormone Education 

Broad Reach - Repetitive Message-
' * Increased Market Share 

• Sponsored Symposia—genera lists 

-PRl-MED, AAFP, AANP, AAPA 

• Sponsored Symposia—specialists 

- ACOG, ASRM, ASBMR, NAMS 

• Poster Receptions 

-AANP, AAPA, ACOG, The Endocrine 
Society, ASRM, ACNP 

3 
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Achieving Clarity, Renewing Confidence 

•\ 
Symposia and Enduring Materials 

Efficacy In Treating 
Menopausal Symptoms 

Preventing Early Postmenopausal 
Bone Loss and Fracture / pfjL/U^p 

Effective Documentation, Patient ' Up 1i tOS 
Counseling, and Management 

Simplify Treatment Algorithm 
Appropriate Use ol HT >> V 

FcOow-Vp: 
PortaWaCME (CtWtOM. casMtta) 

, Extending Reach to Primary Care 
\ Supplement to Journal of Family Practice 

• High impact factor 

• Supp lements w e l c o m e 

• Supp lements must a d d r e s s 

topic of interest t o F P s 

• 86 ,000 subscr ibers 

• » Audio CME: The Amortization 
x of Med-Ed Programs 

CMJE2GO • Value-added 
program to extend 
the PRl-MED 
message from 
Conventions and 
Updates to a 
broader audience 

G a i n i n g the Compet i t ive A d v a n t a g e 
Reaching Physicians Thru Webcasting 

\ 
• Two-thirds of MDs us« the Internet daily, a 

2 5 % Increase since 1997 

- Videotaped, Web-based programs 

- 1 hour 

- CME credit with examination on-line 

• Goals 

- Restore confidence wfth PCPs and Specialists 

- Create a new opportunity for PremPro Lower-Dose 

- Promotion through Sales fteps 

. ^ Sponsored Symposia—Specialists 
OfnysUfybg KT: 

Tli# Importance of Menopause 
and TaNored Therapy 

Simplifying tha Complexity 
ol Postnwnopauaal 

Osteoporosis Prevention 

Promoting Menopausal 
The Heed to Treat Symptoms 

ol Estrogen Deficiency 

A( :c G 
Sym| to slum 

AS3.1R 
Symposium 

. V Expanding Reach Beyond ACOG 
\ Supplement to Postgraduate Medicine 

• Advanced Approach to the Management 
Menopause 

• Why Postgraduate Medicine? 

- 5th most widely read by PCPs 

- Offers "Special Report" supplement 

- CME credit 

- Available FREE online 

- Fast 9-week delivery 

- Potential reach: 135,000 

\ Perfect Timing! Anticipated 
X Approval of Lower-Dose: July 2003 

jgy The Endocrine Society 
t S Juiraia-21.2003 
^ Philadelphia. Pennsylvania 

=g- American Society for Bone & Mineral Research (ASBMR) 
t § | September 19-23,2003 
Av Minneapolis, Minnesota 

gg. American Society tor Reproductive Medicine (ASRM) 
u 5 October 11-18,2003 
*v San Antonio, Texas 

\ Expert Forums With 
CME Monographs V 

• Experts l isten to patients in a focus group 
sett ing 

• Next day-clinical presentations on var ious 
topics such as 

- Consequences of vasomotor symptoms 

- The impact of HT on QOL 

- Patient education and counsel ing 

• Participants selected f rom loyalists and K 0 L 

e Develop a CME endur ing monograph 

• Patient tear-out 

Communication Continuum 

Present - sAiei 
Meat! 

Posi t ion 
Council on 
Hormone Education 
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Achieving Clarity, Renewing Confidence 

\ 
V Premarin Family Publication Plan 

Future 

Past 
5 Years ot Achievement 

44 Papers 
4 0 P W t e r V A b s i r a c f s 

Present 

S Submitted 

• Strategic Primary Papers 
- 3 Women'a HOPE Paper* 

- Lack of CV Events In 
Younger PMW 

• Primary Care Reviews 

- Lower-Doee HT 
- Absotuteva Relative Risk 

- Importance of Treating 
Menopausal Symptom* 

- HT and Prevention 
of Hip Fracture 

• Journal Supplements 

- Symposia •ptn-offs 

* Life With WHI 

How can we restore confidence via pubs wi th 
WHI publ icat ions coming out almost every 
month? 

- Proactively place editorials prior to each 
publ icat ion (based on GMA relat ionship 
wi th N1H/WHI) 

- Include Counci l comment on Web site 
and/or newsletter 

- Attempts to target publ icat ion of a review 
in accordance wi th WHI publ icat ion 
on similar topic 

.'"> T h e S c i e n t i f i c P u b l i c a t i o n P l a n 

• Assures publication of key data 

• Establishes a diverse database 

• Complements a carefully 
designed media plan 

• Arms sales reps with 
credible documentation 

. \ Topic-Specific CME Monographs 

•Topics wil l replicate Symposia Series 
- Menopausal cascade 
- Treatment algorithm 

- Patient counseling 

- Lower-dose 

•CME credits offered 

•Authored by expert Symposia Speakers 

•Direct mail d istr ibut ion to 
- PCPs, OB/OYNs 

The Publication Plan 
Advances In Menopausal Management 

\ Poster Book 

> Repurpose Endocrine Society Poster 
Receptions into home-study course for mass 
distr ibut ion 

• Maximal uti l ization of available resources 

• CE for physicians, pharmacists, nurse 
practit ioner, and physic ian assistants 

• Rep BRC distr ibut ion, DW fulf i l lment 

. v Communication Continuum 

\ 
P r O I T I O t e - Speakers Bureau S. 

Enduring Materials 

Pos i t ion 

"\ 
Maximizing Follow-Up 
to Maximize Exposure 

• Content capitalization 

• Content redistr ibut ion 

• Mult i-distr ibution s maximum audience 

• Multiple vehicles = maximum message impact 

\ Visiting Speakers Bureau 
\ Objectives 

• Create clarity and confidence for PREMARIN 
Family 

• Maintain communicat ion wi th loyal ists 

• Send a consistent and coherent message 

• provide accurate, updated information 

• Establish rapport with physic ians who 
can posit ively inf luence sales 

. # S p e a k e r s B u r e a u : M u l t i p l e V e h i c l e s 

\ 
Speaker Tra Ining 
• Ragimf IrataingmaartlngBfCH 
• SpacMty Inining masting* 

Educational Pregra 

Sale* Fare* Update 

~^7~ 

e>C 
C=t>[ VSBipeakert- Web al 

C$\ WHrapaWabal 

Maximum Message Impact 
_3rr 
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Achieving Clarity, Renewing Confidence 

• • Regional Consultants Meetings • 

\ Demonstrated ROI 

• 83.9% increased prescribing lor attendees 
compared with non-attending Invitees* 

«5 
^ 

\ Speaker Training 

• The Challenges: 
- Communicating new Indications and new data to 

established Speakers Bureau members 

- Educating PCPs, Involving them In new initiatives 

- Identifying speakers to become regional/national 
thought leaders and advocates 

' The Solutions: 

— Regional training meetings targeting primary care 

- Use of national speakers to coach local speakers 

. \ VSB Speaker Training 

• Train Speakers 

• Approve biographies 

• Collect disclosures 

• Take individual speaker photos for 

• Profile Speaker on topics 

• Showcase Speakers Web site 

• Speaker responsibilities 

\ www.VSBspeakers.com and 

" \ www.CHESpeakers.com 

• Secure, password-protected Web site 

> Source of current research and clinical data 

• Library of posters, slides, articles, symposia 
Invitations and program books, newsletters, 
and continuing education materials 

• Topic-specific slide presentations 

• Search capabilities 

• Calendar of congresses and symposia 

• Links to other important Web sites 

• Updated monthly (E-newsletter) 

\ 
.V wwTW.VSBspeakers.com 

The Library 

* - j "C ^WBSSI ' 

II" 
» www .WHreps.com 

^ ~ 2," - ~ •*' „ ™ 
-_ 

ICI 
î =-r"=r~— ' *y 

\ SWrr^-^c P3" 
\ 1 S§„-

. www.WHreps 

i / K S ^ S 

- / f-
 k 

- • / 1 

I* 
com 

~™ ' w ^ ' 1 ~ ~ -

... 
*=. 

gt^-^-^ST 

Exemplary Case Studies in 

Menopausal Management 

Corrtenf __̂  Content _#r Content 
development capitalization redistnbution 

- Coincide with critical marketing Initiatives (n 2003 

- ReoMife case studies 
- Contributed by the CHE or VSB Speaker* Bureau 

members 

Premarin Family 

Decision Tree 

1 
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\ 
. * Communication Continuum 

Promote zSsiseken Bureau A 
^Endurlrig^Mateiiafs 

Publish-/* 

Present -

Position 
Council on 
Hormone Education 

Penetrate 
the Market 

\ 
* # Education (3*1 CHE 

^ Decision Trea<«0<» ' ^ J E 

CMECaMStudiaa . 
(10.0M) I 

pDl000) Ct-I'* 
Webcaat ^ f ' 

desk™- N S 
Consultants (500) / ^ ^ ^ 

VJaHtag Cpmkan Bui—a / 
(10.000) * * 

n M k a e a o F t a n ($9,000) 

P c B t a B H f e . 

Hormone 
Therapy ^ 

Spaafcn 
™|10,D0O) 

Council Woe S*a(10,000) 

7 CouncHHotmSUOlt* 
f (30,000) 

- ^ ^ j / ' p H M r E D Series 
\ ^ p,00O) 

—1 Symposia ROOD) 

1 / J L PcxMarRw>Bpaon*(2JQ0) 

(W.OOfi) \ / E i p * 1 

OttpptainantapCtl.OOp) 

| Expected number of exposures = 

ConBm(ie^eO) 

375,000* | 

Accepting the Challenge and 
Achieving Goals by... 

Maximizing Science 
Maximizing Value 
Maximizing ROI 
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Achieving Clarity, 

Renewing Confidence 

• ^P-'-̂ ^*. 

2003 Integrated Communications Plan 

for the PREMARIN Family 

October 2,2002 

Accepting the Challenge and 

Achieving Goals by... 

Maximizing Science 

Maximizing Value 

Maximizing ROI 

.V Our Staff 

16 Medical Writers with MDs/PhDs In the Life Sciences 

12 Scientific Managers with RPbs/PharmDs 

10 Medical Editors with diverse advanced degrees 

12 Meeting Planners and Meeting Assistants 

9 Graphic Designers and Presentation Specialists 

8 Information Technology Specialists 

14 Speakers Bureau Program Coordinators 

2 Medical Librarians 

A Customized 

Medical Communications Plan 

• Advocacy Development 

- Recruiting the top opinion leaders 

- Developing strong speakers 

- Content Development 

- Strong on science 

- Timed delivery 

\ 
. •*- Kaiser Perm an en te Member Survey* 

\ CME Preferences - Program Format 

WsikMwa 

PrtoMd Material. 

OrtHn* 

CO-RO* 

j *4 

l» 

1-

l a 

1-
| is 

o » » oo «o wo 
%$Kfb3&M^tto2aotqkt»aanc»<inUk€i8mi)olUm 

. '<% Strategic Drivers 

• Clarify the role of hormone therapy (HT) 
- Seriousness of vasomotor symptoms 

• Performance 

• Relationships 
• Restore confidence In PREMARIN Family 

- Clinical 
-Medico-legal 

• Support HT loyalists 

> Prepare clinicians (or low-dose 
- Re-establish Wyeth'aloattership In posrtmenopausa. 

women's health care 

. v Guiding Principles 

• Rapid and consistent delivery of new 
information 

• Broad reach - repetitive message - increased 
market share 

• Cost efficiency with centralized administration 
of programs 

• Field force ownership of the programs 
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Communication Continuum 

Position - A*/ 
Council on ^ - ^ \ 
Hormone Education ^"^- i 

\ 
Communication Continuum 

Present - Sci 

Position -
Council on 
Hormone Education 

. \ Communication Continuum 

Position -
CouncBon 
Hormone Education 

. \ Communication Continuum 

P r o m o t e - Speakers Bureau A 
Enduring Materials 

Publish -

Present - s\iei 

Position 
CouncBon 
Hormone Education 

Communication Continuum 

Position -
Council 
Hormone Education 

. , Communication Continuum 
\ 

P r o m o t e jjinaakers Bureau A 
^Materials 

Publish -

Present -

Position 
Council on 
Hormone Education 

Communication Continuum 
\ 

P r o m o t e -Jipgakera Bureau A 
^Endurtha^Matorlal* 

Publish ~P4 

Present -

Position 
CouncBon 
Hormone Education 

Penetrate 
the Market 

\ Communication Continuum 

Promotet-Jipeakors Bureau A 
S*"^ Enduring Ma terials 

Publish - w W ^ ^ A 

Present - se]hritmc \ y 

Position -
Council on 
Hormone Education 

Penetrate 
the Market 

. . Reaching Targeted Audiences 

National and Global 
Opinion Leaders 

Regional Opinion Leaders 
O 

s Local Opinion Leaders 

;- *» *> T 
Allied Health Professionals-

r ' >R 
Patterns 
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