Achieving Clarity, Renewing Confidence

PUBLICATION PROGRAM

In late 1997, DesignWrite initiated a comprehensive, peer-reviewed publication program in
support of the PREMARIN Family of Products. To date, 36 papers, one supplement (containing
5 individual papers), and 2 extended abstracts/newsletter articles have been published or
accepted for publication. In the past 5 years, we have covered a variety of scientific topics in
publications that reflect or consider the evolving postmenopausal hormone therapy (HT)
marketplace. In 2002, our proposed publications focused on the impact of HT in early
postmenopausal women. We plan to work closely with the Issues Management Team of
Women’s Health Care to continue this publication plan for 2003 by developing additional
research articles including review papers that highlight the areas below.

Key Issues/Message Strategies
Lower-Dose Postmenopausal HT
1. Clinical Trial Data

DesignWrite will continue to develop 3 papers from the Women’s HOPE study that are in
progress. These include bone responder data, 2-year endometrial safety, and the impact of body
mass index on efficacy outcomes. Preliminary data for these papers have been presented at
national or international scientific meetings.

2. Supplemental Papers

We suggest an updated literature review (a review of lower-dose therapy was published in
Climacteric in 2001) that supports the beneficial effects of lower-dose therapy, highlighting the
first and second year data from the Women’s HOPE study.

The Importance of Treating Menopausal Symptoms

We propose 2 papers, one for primary care physicians, one for allied health professionals. The
papers will include information on central nervous system changes with hot flushes as well as the
cascade effects of sleep loss and disruption of family relationships. The primary message will be
the importance of quality-of-life issues that are improved with postmenopausal HT use. In
addition, the paper will include information on the benefits of postmenopausal HT on skin and
sexual health.

Counseling Issues for the Postmenopausal Patient

We propose to develop another article that focuses on the importance of treating menopausal
symptoms and reviews appropriate counseling methods based on the individual needs of the
patient and the new prescribing information. This article will be targeted for a variety of
audiences.

A paper that addresses absolute versus relative risk of disease will be developed for clinicians
with the aim of providing practical information for sharing with patients that clarifies this very
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confusing, but important, topic.
Postmenopausal HT and Prevention of Hip Fractures

We propose 2 review papers: 1) a comparative review of osteoporosis therapies that highlights
the data from the Women’s Health Initiative (WHI) indicating postmenopausal HT is currently
the only treatment that has been shown to prevent hip fractures in patients without established
osteoporosis; and 2) the beneficial effects of postmenopausal HT when combined with other
osteoporosis therapies (bisphosphonates, parathyroid hormone) on bone mineral density.

Blunt Competitive Inroads of Other Products

Our goal will be to continue to effectively diffuse the use of raloxifene as an alternative to
postmenopausal HT, as well as highlight the class effects of all HT products. This objective can
be achieved through papers developed on other topics as well.

An additional paper will focus on the issue of alternative therapies. This article will stress the
fact that alternative therapies have increased in usage since the WHI even though there is little
evidence that they are effective or safe (based on a suggestion from Dr. Michael Kleerekoper).

Primary Audience

o Family practice/general practice clinicians
o Obstetricians/gynecologists

o Nurse practitioners/physician assistants

e Related health care providers
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Key Medical Journals for General Practitioners (First Tier, High Circulation)

Journal Circulation Comments
JAMA 372,000 Weekly
New England Journal of Medicine 228,000 Weekly
The Lancet 50,000 Weekly
British Medical Journal 117,000 Weekly
Annals of Internal Medicine 95,000 Monthly
Archives of Internal Medicine 110,400 Monthly
American Journal of Medicine 53,000 Monthly
American Family Physician 186,948 Biweekly
Annals of Family Medicine New in 2003 Bimonthly
Journal of Family Practice 86,163 Monthly
Mayo Clinic Proceedings 126,000 Monthly
Postgraduate Medicine 132,700 Monthly
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Key Medical Journals for Obstetricians/Gynecologists

Journal Circulation Distribution
American Journal of Obstetrics and 13,804 Monthly
Gynecology (The Gray Journal)

Obstetrics and Gynecology (The Green Journal) 44,921 Monthly
British Journal of Obstetrics and Gynecology 4,700 Monthly
Fertility and Sterility 10,000 Monthly
Journal of Obstetrics and Gynaecology 750 Bimonthly
Menopause 2,806 Bimonthly
Menopausal Medicine 9,000 Quarterly
Climacteric 1,000 Quarterly
Maturitas 900 Monthly
The Female Patient (OB/GYN edition) 39,000 Monthly
Journal of Women’s Health and Gender-Based 7,000 10 Issues
Medicine Annually
Menopause Management 30,000 Bimonthly
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Key Medical Journals for Nurses, Nurse Practitioners, Physician Assistants

Journal Circulation Comments
The Nurse Practitioner 27,000 Monthly
American Journal of Nursing 233,000 Monthly
CNS: The Journal for Advanced Nursing 3,600 Bimonthly
Practice

Journal of Advanced Nursing 2,685 Monthly
Journal of Obstetric, Gynecologic, and 25,000 9 issues/year
Neonatal Nursing

Nursing Clinics of North America (Invitation 6,200 Quarterly
only)

Public Health Nursing 1,000 Bimonthly
RN 275,000 Monthly
Nursing (Year) 325,000 Monthly
Journal of the American Academy of Nurse 15,000 Monthly
Practitioners

Advance for Nurse Practitioners 41,000 Monthly
Clinician Reviews 112,000 10 issues/year
Physician Assistant 20,935 Monthly
Advance for Physician Assistants 33,826 Monthly
Journal of the American Academy of Physician 38,500 Monthly
Assistants

DWRITE 066166



Achieving Clarity, Renewing Confidence

Types of Publications

The following are some specific types of publications that may be prepared for the publication
program:

Review Articles

We recommend the publication one of the following two types of full-length review articles
(2500-5000 words):

» Awareness-type articles dealing with current issues in postmenopausal HT and with
pharmacoeconomic and quality-of-life issues

e Reviews of the clinical data on the PREMARIN Family of Products, other estrogens, and
competitive products

Clinical Trials/New Data

DesignWrite will assist with the publication of clinical trials sponsored by Wyeth
Pharmaceuticals in leading peer-reviewed journals. The timing of the publications will be
planned so that physicians will frequently come across new information on the PREMARIN
Family of Products.

Abstracts/Oral Presentations/Posters

DesignWrite will produce abstracts, oral presentations, and posters from clinical data for national
and international congresses. We will work closely with marketing, medical affairs, and clinical
research departments to optimize the scientific content and messages and to ensure the
uniformity and the consistency of the presentation materials for all Wyeth research presented at
each meeting.

Editorials

In light of dissemination of additional information from WHI, we will work proactively with key
opinion leaders, many of whom are Council on Hormone Education members, to develop an
editorial response to each individual paper. The key points in this editorial would also be
incorporated into the internal Council Web site as a commentary on the new publication. We
would work closely with the Issues Management Team and Global Medical Affairs to identify
possible upcoming publications.

Case Reports

Case reports offer a means of discussing the use of the PREMARIN Family of Products in
patients with comorbid conditions or in those whose cases are unusual in some other respect.
Often case reports can be published more quickly than full-length original reports. This type of
publication would also support the case report interactive sessions that are proposed in the
Medical Congress Activity section of this proposal.
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COUNCIL ON HORMONE EDUCATION
2003 Tactics

The Council on Hormone Education, established in January 2002, is a multidisciplinary group of
distinguished physicians and scientists collaborating to address educational issues related to
postmenopausal hormone therapy (HT). The Council’s mission is to develop and disseminate
accurate, balanced, and consistent scientific information about postmenopausal HT to health care
professionals and their patients. Directed by a 16-member Executive Committee with expertise
in various areas of the medical and basic sciences, the Council on Hormone Education also
includes working groups of nationally and internationally renowned authorities focused on
subjects such as early postmenopausal bone loss, cardiovascular health, cognition, sexuality,
breast health, and skin.

Council Meeting, January 2003

All members of the Council on Hormone Education will meet January 17-19, 2003, for a 2-day
meeting in Scottsdale, Arizona. The purpose of this meeting is to revise the Scientific Update
slides to include the most current information in the published literature. This scientific content
serves as the basis for all of the Council’s educational activities over the course of the year.
Council members will also discuss plans for 2003 educational initiatives, sign up as faculty
members for these initiatives, and brainstorm for innovative program ideas.

Global Expansion

To expand the Council on Hormone Education’s reach to a global audience, the addition of a
Global Leadership Board to the current Council structure is planned for 2003. Members of the
Global Leadership Board will include the Co-Chairs of the Council (Drs. Charles Hammond and
Michelle Warren), and two leaders in menopausal medicine from each of the following regions:
Europe, Latin America, and Asia-Pacific. Ideally, the international members of this board will be
leaders within organizations such as the European Menopause and Andropause Society, the
International Menopause Society, and the Asia-Pacific Menopause Federation.

These individuals will attend the annual meeting of the Council on Hormone Education in order
to observe and contribute to the development of the scientific content that is the foundation of the
Council’s educational activities each year. The international members of the Global Leadership
Board will be responsible for the following:

1. Sharing the Council’s scientific content with their respective organizations as well as
other professional societies in their region.

2. Leading the effort to adapt the content for greater relevance for their region.

3. Leading the effort to achieve wide dissemination of this scientific content.
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In addition to the establishment of a Global Leadership Board within the Council on Hormone
Education, we propose to include in the Working Groups international members who, like the
current members, are recognized as leading authorities in their areas of expertise. To maintain
the very high level of functionality achieved by the Working Groups in 2002, we propose the
addition of no more than 2 to 3 international Working Group members in 2002.

CME Speakers Bureau

The CME Speakers Bureau sponsored by the Council on Hormone Education enjoyed a
successful inaugural year in 2002. Four Faculty Development meetings held in April and May of
2002 attracted a world-class faculty and over 300 physicians from leading academic medical
centers. The meeting attendees were enrolled in the Council’s CME Speakers Bureau and have
been actively involved in more than 150 grand rounds and dinner meetings since July 2002.
These programs have been targeted and coordinated by DesignWrite in conjunction with Wyeth
sales representatives.

In 2003, we propose continuation of the current elements of the CME Speakers Bureau and
recommend the addition of a Speakers Web site. This Speakers Web site will facilitate rapid
communication of Council members’ expert opinions and commentaries on new scientific
findings, as well as slides that Speakers Bureau members can incorporate into CME
presentations.

Faculty Development Meetings for the CME Speakers Bureau

DesignWrite recommends that the Council once again sponsor four Faculty Development
meetings to provide speakers the opportunity to experience firsthand how nationally and
internationally renowned experts deliver the material in the Scientific Update slide kit and
discuss questions and issues directly with these experts.

DesignWrite recommends that Faculty Development meetings be held in March and early April
2003, after completion and approval of the Working Groups’ revisions to the Scientific Update
slide kit. At each Faculty Development meeting, DesignWrite will take individual photographs
of speakers, obtain approval for biographies, collect disclosure information, profile speakers on
topics, review CME policies and speakers’ responsibilities, and, if applicable, showcase the new
Speakers Bureau Web site. '

Distinguished Professor Programs

Members of the Council on Hormone Education and the Council’s CME Speakers Bureau will
present grand rounds at the top 100 academic medical centers in the country.

CME Dinner Meetings

Members of the Council on Hormone Education and the Council’s CME Speakers Bureau will
present the Scientific Update slides at 300 dinner meetings across the country.
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CME Speakers Bureau Web Site

DesignWrite proposes the development of a password-protected Web site for the members of the
Council’s CME Speakers Bureau. This site will provide a timely and efficient mechanism to
disseminate to the members of the Speakers Bureau new information and expert opinions from
Council members, including new slides for presentation at Council-sponsored educational
programs. The Web site will also have a special area that only the members of the Council on
Hormone Education (Executive Committee and Working Group members) can access.

CME Symposia Series

A series of half-day regional symposia is proposed for Fall 2003. These programs will focus on
the core content in the Scientific Update slide kit and utilize members of the Council on
Hormone Education as faculty members. The symposia series will include at least one program
in each of the 10 Wyeth Sales Areas.

Scientific Update Newsletter

In January 2003, the Council will begin publication of a 4- to 6-page monthly newsletter entitled
The Hormone Report. The primary objective of the newsletter is to provide summaries of
recently published research on HT, along with commentary and clinical perspective authored by
appropriate Council members. This newsletter will be widely distributed by fax to health care
providers including obstetrician/gynecologists, family practice physicians, nurse practitioners,
and physician assistants.

CME Home Studies

DesignWrite recommends that the Council’s scientific content form the basis for two home-study
programs. The first program will include a course book that contains selected Scientific Update
slides with an accompanying CD-ROM of these slides. The second home study will use
videotaped proceedings from one of the four Faculty Update meetings to create an interactive
CME program on CD-ROM. These home-study programs will be widely distributed to health
care providers including obstetrician/gynecologists, family practice physicians, nurse
practitioners, and physician assistants.

Council Web Site

In 2003, the Council will implement a Web site that provides unlimited access to the Scientific
Update slides, The Hormone Report, videotape and transcripts from presentations given at
Faculty Development meetings and Council symposia, and other appropriate educational
materials developed by the Council.
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Other Publications

Council members may have suggestions for publications or educational activities beyond those
described here. These suggestions will be considered in the context of the Council’s mission,
objectives, and resources.
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» CME Book with CD-ROM Home Study

+ CME CD-ROM Home Study

« Council Web Site
« Other publications

e Council on Hormone Education
\

I CHE Web Site/Publications

[ CHE Dinner Meetings (300VGrand Rounds n:o>

AN Hormone Therapy:
- wAchieving Clarity, Renewing Confidence

Cauncil on Hormone
Education

CHE Faculty
Daveiopment
Migs.

CHE CME
Sympesia (10

Menapausal
Heslth &

CHE CHE
Mitgs. {

Dinner
300) Hormones.

N\

» Communication Continuum

Present - scientitic
Meetings

Panetrate
the Market

<
Broad Reach — Repetitive Message —
N \ Increased Market Share

\

* ap ed Symp ge
—PRI-MED, AAFP, AANP, AAPA

« Sponsored Symposla—specialists
- ACOG, ASRM, ASBMR, NAMS

+ Poster Receptions

—AANP, AAPA, ACOG, The Endocrine
Society, ASHM, ACNP
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Achieving Clarity, Renewing Confidence

\'\ Symposia and Enduring Materials

X

Efficacy in Treating PRIIMED
Menapausal Symptoms Conventions
Preventing Early Postmenopausal
Bone Loss and Fracture PRt ED
Effective Doctimentation, Patient Up

Counseiing, and Mansgement

Simplity Treatment Algorithm & P
Appropriate Use of HT
Follow-U;

ipr
Portable CME ©D-R0M, carseite)
‘Suppleme to Jowret of Family Practic]

\.\ Extending Reach to Primary Care
\, Supplement to Journal of Family Practice
« High impact factor
» Supplements welcome

« Supplements must address
toplic of interest to FPs

» 86,000 subscribers

.

N,
% Audio CME: The Amortization
* of Med-Ed Programs

o Valyo-added
program to extend
the PRI-MED
messags from
Canventions and
Updatasto a
broader audience

N
Gaining the Competitive Advantage
#ching Phy Thru Webcasti

5

Y
+ Two-thirds of MDs use the Internet daily, a
25% increase since 1997
- Web-based prog
- 1 hour
— CME cradit with examination onina
» Goals
- Restore confidence with PCPs and Specialists
~ Create a new opportunity for PremPro Lower-Dose
— Promation through Sales Reps.

N
\, Sponsored Symposia—Specialists
ing HT:

Oemystity
The importance of Menopause
and Tallored Thecapy

‘Simpiitying the Complexity
of Fost ol

Ostecporosis Prevention

N
.w» Expanding Reach Beyond ACOG

\. Supplement to Postgraduate Medicine

* Ad A to the
Menopause

Why Postgraduate Medicine?

- 5th most widely read by PCPs

— Offers “Special Report” supplement
— CME credit

- Avsilable FREE online

— Fast 9-week delivery

- Potential reach: 135,000

. Perfect Timing! Anticipated
R Approval of Lower-Dose: July 2003

1
‘

s The Endocrine Society
@ June 18-21, 2003
Philadeiphia, Pennsyivania
2R American Soclety for Bone & Minerat Research (ASBMR)

% September 19-23, 2003
wasf” Minneapolis, Minnesota

B Soclety for Rep Medicine (ASRM)
ﬁ) October 11-18, 2003
¥ San Antonlo, Texas

"\, Expert Forums With
" % CME Monographs

» Experts listen to patients in a focus group
setting

« Next day-elinical pi ions on
topics such as
-C of ymp

- The impact of HT on QOL

— Patient education and counseling
« Particip ! d from loy and KOL
+ Develop a CME enduring monograph
« Patient tear-out

\
-« Communication Continuum
Y

Position -
ton Penetrate
Hormone Education the Market
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Achieving Clarity, Renewing Confidence

\
. X Premarin Family Publication Plan
3 Future
Past » Strategic Primary Papers
5 ~ 3 Woman's HOPE Papars
”"”:’:"""“"’"' - Lack of CV Events In
apers Younger PMW
20 Postors/Abstracts « Primary Care Reviews
sen ~ Lower-Dase HT
Pr t - Absotutevs Reistive Risk
4 Papees accepted ~ Importance of Treating
5 SobmRtted Mencopausat Symploms
8 Papers in development ~ HT and Provention
ot HIp Frecture
+ Joum! Supplements
~ Symposls spin-afts

N e
. ,\ Life With WHI

«+ How can we restore confidence via pubs with
WHI publications coming out almost every
month?

~ Proactively place editorials prior to each
publication (based on GMA relationship
with NIH/WHID

~ Include Council comment on Web site
and/or newsletter

~ Attemnpts to target publication of a review
in accordance with WHI publication
on similar topic

% The Scientific Publication Plan

» Assures publication of key data
. i a diverse datab:

« Complements a carefully

designed media plan
Arms sales reps with
credible documentation

N
.'w Topic-Specific CME Monographs
+Topics will replicate Sympasia Series
- Menopausal cascade
— Treatment algorithm
~ Patient counseling

. The Publication Plan
At i M 12l M
% Poster Book

« Repurpose Endocrine Society Poster
Receptions into home-study course for mass

.%w Communication Continuum

Promote - Speakers Bureau &
Enduring Materials

Publish - pipe,
— Lower-dose distribution
«CME credits offerad « Maximat utilization of available resources Present -
*Authored by expert Symposia Speakers » CE for physicians, pharmacists, nurse Position - Penetrate
«Direct mail distribution to P » and phy e o sucation the Market
— PCPs, OB/GYNs « Aep BRC distribution, DW fulfillment
N\ Maximizing Follow-Up ’ . ~ .
-% 1o Maximize Exposure . Visiting Speakers Bureau . '» Speakers Bureau: Multiple Vehicles
% \ Objectives \ Support:
Train: | Speaker Tralning =
e P
« Content capitalization « Create clarity and confidence for PREMARIN aut '[‘l il
Family ¥
« Content redistribution e ecucationai Programs
_ . with toy et ]
« Multi-distribution = maximum audlence ° Crae Stiies seien
» Senda and

« Multiple vehicles = impact

« Provide accurate, updated information

» Establish rapport with physicians wha
can positively influence sales

I |

f hrdinisbriol =] Whrape Wobstw ]
pyead
R regord spebrs
U gt ety I
XZ

[ Maximum Message Impact I
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Achieving Clarity, Renewing Confidence

\, , -
\ hN ™,
",, Regional Consultants Meetings - fxg Speaker Training . % VSB Speaker Training
', Demonstrated ROI 5 A
« B3.9% Increased prescribing for attendses * The Challenges: « Train Speakers
::parsd with non-attending hwiloe.s' . - Communicating new Ir:::;l:ns and new data to « Approve -biographies
30000 / - PCPs, g them In new » Collect disclosures
E :x e —= Kentifying speakers to become regional/national » Take individual speaker photos for
Pryees i thought leaders aind advocates « Profile Speaker on topics
bt - » The Solutions: « Showcase Speakers Web site
— Regional training primary care » Speaker responsibilities
~ Use of national k to coach local sp
o T
. www.VSBspeakers.com and N\ VSBspeakers.com . www.WHrens.com
*® www.CHESpeakers.com I ’ P . e W ps.com

%

« Secure, password-protected Web alte
+ Saurce of current research and clinical data The Library
» Library of posters, siides, articles, symposia

and conun:rng education materlals
« Topic-apecific slide presentations
+ Searchcapubilities
. it and
. ‘Links to otherimportant Web sites
« Updsted-monthiy (E-newsletter)

\,‘h WHreps.com Exemplary Case Studies in
e .

Mq\opausal Management Premarin Family

5 Decision Tree

See One Do One Teach One
Print Web Slides
Content Content Content

—

development — capitalization . redistribution

~ Coinclide with-critiéal marketing Inktiatives in 2003
- Realife case studies

— Contributed by the CHE or VSB Speekers Bureats
meimbers

Y
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http://www.VSBspeakers.com
http://www.CHESpeakers.com
http://wwTW.VSBspeakers.com
http://WHreps.com
http://www.WHreps

- % Communication Continuum
\

Achieving Clarity, Renewing Confidence

Positior A Penetrate
Hormone Education the Market

| Expected number of exposures = 375,000+ l

Accepting the Challenge and
Achieving Goals by...

Maximizing Science
Maximizing Value
Maximizing ROI

‘‘‘‘‘ s "”" ——

riom L

Thank You

Write
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Achieving Clarity, Renewing Confidence

BUvE i ™
Achieving Clarity, Accepting the Challenge and - \\ Our Staff

Renewing Confidence Achieving Goals by... :
16 Medical Writers with MDs/PhDs in the Life Sciences

Mw,’m%_‘__ M% 12 Scientific Managers with RPhs/PharmDs

10 Medical Editors with diverse advanced degrees

2003 Integrated Communications Plan 12 Moeting Planners and Mosting Assistants.

Maximizing Science

for the PREMARIN Family 9 Graphic and P )
Maximizing Value 8 Info Technology
October 2, 2002 . 14 &
‘ Maximizing ROI ’ i
T Wrie 2 Medical Librarians
N "\ ACustomized N
A iliti . " - . % Kaiser P te Member Survey*
% Integrated Capabilities \\Medwal Communications Plan §\ aiser Permanente Member Survey
3 S ., CME Preferences - Program Format
_— - 3 .
» Advocacy Development Cocturs 1o
— Recruiting the top opinion leaders Workahop [T T
- Developing strong speakers Prinsedtbutnriai T s
« Content Development Autiototaon [T J32
= Strong on science o [
— Timed delivery conom =
° » 4 w w W

ey
Prics OW. o . 756 Farmanente Zouirm. 0TS

,\‘ Strategic Drivers % Guiding Principles . Communication Continuum
X \ y

5
Y

,

« Clarlfy the role of hormone therapy (HT)

" » Rapid and consistent delivery of new

- information
« Performance
« Relationships « Broad reach - repetitive message - increased
+ Restore confidence In PREMARIN Family market share
~ Chinical « Cost etficiency with centralized administration
~ Medico-legat of programs
* Support HT foyalista « Field force ownership of the programs

« Prepare cliniclans for low-dose
+ Ro-sstablish Wyeth's loadership In postmencpausal
women's healthcare
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